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Passions, Profits and Prospecting
Choosing a niche – or staking your claim – is the first step in
building your gold mine. Most experts will tell you there are
two basic guiding principles when selecting your niche:
passion and profits.
What attracts you the most? To which call will you respond?
A warm, happy heart or hard, cold cash?
Are you happy to be a starving artist who creates
passionately day in day out and does not care about profits?
Or do you want to be an emotionally deprived millionaire
who has no time to laugh on the way to the bank?
Oh wait…. maybe you want it all! Maybe you want to be
profitable while passionately working on making your
dream come true…
In any event, do you know where you stand on the
Passion vs. Profits dilemma? If you are not sure, go deep
down and explore…
Selecting a marketing niche goes hand in hand with
examining the ‘existential niche’ you in right now.
Why are you in the Internet Marketing business? Because
you desperately need money? Because you want to quit your
job? Because you finally want to do what you always wanted
to do? Because you want to be free? Something else? All of
the above?
Whatever it is, please be honest with yourself. Explore and
embrace your deepest motives. As an Ancient Greek
aphorism suggests: ‘Know Thyself”.
Copyright © 2016 ICTX Enterprises, LLC. All rights reserved.

3

Knowing what drives you will help you on your way to
success.
Being successful requires vision, commitment and focus,
concerted effort, and the resilience to wrestle one’s way
through trials and errors.
Success in Internet Marketing is no exception. In spite of
what many marketers try to sell us on, there is no such
thing as three easy steps to becoming a millionaire
overnight.
Moreover, Internet Marketing is in a state of flux, one has to
be resilient to handle all the changes and surprises. If you
are not absolutely honest with yourself, if you select your
niche based on false premises, you will not be able to
mobilize the motivation and strengths to go on when the
going gets rough…
So please choose a market niche that fits your needs right
now, test it, and see how far it takes you.
Do not worry: you do not have to get stuck with this niche
forever. As you go on, you will most likely experiment with
more niches until you find a mix that works best for you.
Even if the first niche is not the most optimal one, it will
provide you with invaluable experience that will help you
move on to greener pastures.
In any event, whether you go for passion or for profits or for
both, please be pragmatic. Regardless of the passion-profits
mix, consider only niches in which you have the potential to
deliver successful products. That is, when selecting a
niche, ensure that you have access to the skills and
resources necessary to become a successful player in the
niche.
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Niche Basics
A niche
! is a distinct segment of a market, which specializes in
one type of product or service;
! reflects a need in the market.
The big three mega niches in Internet Marketing are health,
wealth and relationships, or
! Health & Fitness
! Business & Money
! Dating & Relationship
Each mega niche comprises smaller niches, which are
divided into sub-niches, and are divided again until we get
into micro-niches and micro-micro niches.
For instance: health & fitness -> weight loss -> weight loss
for women -> weight loss after pregnancy -> weight loss
after pregnancy for women over 30 -> weight loss after
pregnancy for women over 30 using method X -> ….
Regardless of where your niche falls in the mega-micro
classification, the sharper you can define you niche, the
easier it will be to target your audiences and focus on
their particular needs and expectations.
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Niche Ideas
The search for your niche very much depends on your
position in the passion-profit scale.
If you are at the passion end of the scale, you have probably
selected your niche already and do not have to look any
further.
If you are at the profit extreme, your search must focus on
niches with either huge sales volumes or high-ticket
products (marketing to the effluent) and audiences that are
ready to spend money.
Even if you have chosen you niche already, I recommend
that you assess your niche (see the criteria under Niche
Assessment) prior to starting your marketing efforts, so that
you know what to expect.
If you are still searching, make an inventory of potential
niche themes based on the checklist below.
Do not decide yet, write the topics down freely, and it the
spirit of ‘knowing thyself’, observe your feelings and mark
the ideas that excite you or make you feel happy.

Niche ideas checklist
1. Write down all your skills, expertise and know-how,
including hobbies.
* Working in a niche you know a lot about has a huge
advantage, because you know all the needs, problems, and
desires; moreover, you are familiar with the involved
public, their expectations, their jargon and so on.
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2. Write down all the things you would like to fix in your
life: what bothers you, makes you sad/anxious/unhappy...,
gives you pain or keeps you awake at night…
3. Write down the nuisances your family members,
friends, and colleagues would like to be freed of: the
stuff they would ‘pay ANYTHING for having it disappear
from their life’.
4. Write down your interests and things you would like to
learn more about.
5. Make a list of items your family, friends, and colleagues
purchase on line, pay for on monthly/yearly basis, or
spend considerable amount of money on.
6. Go to a bookstore and jot down the topics of (glossy)
magazines. Focus especially on the magazines that have a
lot of advertisements. Record the products they advertise.
* Magazines cost a lot of money to produce and publish.
Publishers and advertisers will only get involved in
profitable niches, that is, niches with lots of interest and
purchasing potential, niches with a large, spending happy
audience.
7. Go to Magazines.com. Clicking on All Categories
-> Browse All Categories will take you to a
comprehensive overview of niches and sub-niches.
Clicking on Bestsellers and sorting by Top Rated will
inform you about the popularity of the various magazines.
8. Go to Amazon.com -> Books -> Bestsellers, and you can
submerge yourself in the best selling books in various
niches.
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When you click on a book and scroll down to the Product
Details section, you will find the Amazon Rank.
Looking at several products in your niche will tell you
something about the popularity of your niche. But take it
with a grain of salt: a rank is a temporary metric, it tells
you that the product has recently sold more than any
other product in that category.
Once in bestsellers, you can also review the top items in
other categories and their ranks. Just click on Any
Department and select the desired category.
9. Google queries such as ‘how to’, ‘how can I’, ‘how to
get’, ‘how to get rid of’, ‘how to cure’, and see what
comes up.
10. Other sources of ideas include, but are not limited to:
* http://www.dummies.com/
* http://pages.ebay.com/sellerinformation -> Seller
Center Search/Go -> Search
* http://www.trendhunter.com/
Please do not rush through this research, give yourself several
days, or even a week or two, to compile the information. Do not
worry about losing time, your mind will be processing the niche
data even when you are sleeping or working on something else.
When you feel you have collected enough ideas, review your
list, note recurring patterns, and select 5-6 niches that are
most appealing to you.
If the search did not result in enough ideas, use the enclosed list
of niches examples to get started. Again, you can move on to a
more fitting niche later.
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Niche Assessment
And now it’s time to assess the marketing viability of the top
niche possibilities. We will use the following criteria:
1.
2.
3.
4.

Is there sufficient interest in the niche?
Do people buy on line?
Can I market to this niche profitably?
Are there multiple offers/sales opportunities?
5. Do I have affinity for this niche?

1. Is there sufficient interest in the niche?
If your niche choices appeared in sources 6 and 7 –
magazines and magazines.com – you already know that
there is enough interest in the niche.
If it’s not the case – or even if it is, but you want to learn
more about your audience – go to:
A. Facebook –> Ads Manager -> Tools -> Audience
Insights.
Type the keywords or phrases related to your niche
under Interests and you will see immediately how
many people are interested.
Moreover, you can get lots of demographic data about
this audience, as well as invaluable information about
the pages they like, top interests and more.
B. Go to Google, and just as in Facebook, type in the
keywords related to your niche and see how many
search results you get.
C. Go to www.google.com/trends and see the interest in
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your niche over time.
Is it increasing, decreasing, steady? We are looking for
niches with a steady or increasing interest and no
significant fluctuations, unless these fluctuations are
predictable (for instance seasonal).
Write the results down and compare your top niche ideas.

2. Do people buy on line?
A. Is your niche listed on Amazon.com?
B. Are there Facebook Fan Pages related to your niche
that entice people to download lead magnets, sign for
memberships, buy low dollar offers?
C. Are there advertisements on the top of Google pages
related to your niche?
If people are spending money in the niche, there is obviously
a market. So if you answered YES to any of these questions,
your niche is marketable on line and you can proceed to the
next question.

3. Can I market to this niche profitably?
This is probably the most difficult question to answer. In
theory, if other people can do well in a niche, you can do well
too. Yet, you still have to investigate whether this is realistic
in practice.
Let’s start with niche popularity. We already talked about
the ranks of products on Amazon, which will tell how much
the products in your niche sell in comparison with other
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products.
The next step is to Google the keywords or phrases related
to your niche, copy the URL’s that come up on the first page
and check their ranking with a program such as Alexa.
Thus go to http://www.alexa.com/ and study the ranking of
your potential niches.
However, some of the most popular markets can be difficult
to enter, because they are dominated by a relatively small
group of people who have a lot of money and drive the
advertising costs up. So unless you can spend more money, a
better idea is to start in a less challenging sub-niche of the
market.
To continue our search, ClickBank provides an excellent
indicator of profitability: it’s called gravity.
Gravity tells us how many affiliates are making sales of that
product – and they would not stay in the niche if they were
not making money.
Go to ClickBank.com -> Affiliate Marketplace. On the left side
of the page you will find categories with various niches. Find
your niche, and Sort results by Gravity. Typically, a gravity of
30 or higher indicates viable profitability potential.
You could ask: ‘How can I be profitable if so many people are
selling the product?’
Seeing competition in a niche is a healthy sign: it shows
that profits can be made there. So please do not worry about
competition – the global market is big enough for everyone.
However, stay away from niches in which marketers do not
operate. If there is no demand, you cannot become
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profitable, even if you are the most brilliant marketer.
Unless you have the power to create a demand, of course ;-)

4. Are there multiple offers/sales opportunities?
If you want to be profitable, it makes sense to use the
available digital tracking and remarketing tools to create
and cultivate your audiences. This way you do not have to
start from scratch all the time, but can sell to warm markets.
To keep your audiences warm/hot you must always have
something relevant – and preferably something new and
exciting – to promote.
So please make sure that your niche provides a variety of
offers (for instance eye shadows, mascaras, lipsticks…),
recurring offers (refills, subscriptions…), or both. Look also
for different commodities: e-books, videos, supplements…
If you do not have your own products to promote, searching
on ClickBank will inform you whether enough products can
be found in your niche.

5. Do I have affinity for this niche?
This last question brings us back to the passion vs. profits
dilemma.
It’s great to work on something you are passionate about –
you forget time and everything else, submerge, and produce.
It’s helpful to work in a field/niche you know a lot about.
Strategies and solutions come easier to you, you do not have
to spend a lot of time on orienting yourself: you are ready to
go.
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But even if you are in a niche merely for profits, you are
more likely to succeed if you find something attractive in the
niche - the hot ‘it’ factor that will keep you motivated to go
on and deliver… be it a burning desire to market products
that help improve people’s lives, or a fascination with
figuring out how a particular niche works, so that you can be
profitable or dominate it.
Again: ‘Know Thyself’ ;-)
So now review all the information you have collected,
assess the criteria, consider what it takes to become a
successful player in the niche – do you have access to the
necessary skills and resources? – and select a niche you
want to start with.
Please do not overanalyze this.
Again, do not worry. You do not have to work in this niche
forever.
As you go on and get hands-on experience, you will learn
more about yourself and the various niches, you can modify
the niche selection criteria, and move on to niches that fully
satisfy your needs.
I wish you lots of inspiration and success!
Dr. Iva Embley

P.S. If you are still undecided concerning your niche, please
consult the list of niche possibilities below.
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Niche Examples
This list of niche ideas is by no means complete…
Moreover, please explore the sub-niches of the niches
that interest you, as that will help you with targeting
your audience.
Health & Fitness
Weight Loss
Bodybuilding
Cooking
Healthy Eating
Superfoods
Acne
Back pain
Migraines
Stress, Depression, Anxiety
Panic attacks
Hypnosis
Yoga
Reiki

Wealth
Personal Finance
Debt Elimination Strategies
Investing in general
Investing in precious metals
Trading (Forex…)
Real Estate

Relationships
Get Your Ex Back
Solving Relationship Issues
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Dating Advice

Other
Pets
Travel
Green Energy
Organic Gardening
Gaming
Electronics and Gadgets
Finding a job
Education
Musical instruments

Dr. Iva Embley Neumann
is a coach, writer, and data miner. Before establishing her Internet
marketing business, she ran a forensic research center (crunching
data to prevent crimes), and consulted numerous multinationals on
issues such as assessing marketing strategies and optimizing
operations (crunching data to maximize profits).
Iva teaches Internet marketing and other empowering skills that help
you be the real, independent, authentic YOU, as well as a gainful
Internet marketer.
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Disclaimer
This document should be used as a guide and source of information. It is not the
ultimate source on the subject matter, as it represents the experiences and
opinions of the author. Many factors will play role in determining your actual
results, and the author cannot and does not make any guarantees that you will
achieve any results or earn any money with the ideas, information, tools or
techniques presented in this document. Every effort has been made to make this
publication as accurate as possible. Nonetheless, there may be mistakes in
delivery or content. The author does not warrant the applicability or
effectiveness of any sites listed in this report. All links are for information
purposes only and are not warranted for content, accuracy or any other implied
or explicit purpose.
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